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Since 1975, Klättermusen has crafted durable outdoor clothing and backpacks. We are 
based in Jämtland in northern Sweden, where the wilderness next to the office is our 
inspiration for living and creating. We believe that how we make our products is as vital as 
the product itself and that’s why we mainly use organic or recycled materials to minimise 
our footprint on the planet.  
 
We have a vision of becoming the best brand in the world at making premium, high-quality 
performance products designed for global users, and in connecting them through real 
experiences. 
 
Klättermusen is seeking to hire a dynamic, inspirational and enthusiastic digital content 
manager to join our Digital team as we focus our efforts on significantly expanding our 
online sales while increasing brand awareness. 

Job Description: 
As a Content Manager at Klättermusen, the candidate will be responsible for defining and 
executing our branded customer focused content strategy for klattermusen.com and all 
digital properties.  Responsible for ensuring content is deployed on time and in line with 
specs, working with the digital and brand teams.  Applies established digital principles to 
drive online sales while delivering a Klättermusen branded experience online. 
 
The individual is responsible for driving the digital roadmap, seasonal campaigns, key 
initiatives, and product launches.  The candidate will also be responsible for systematically 
tracking the readiness and completeness of all content and assets, as well as finding 
solutions when faced with incomplete toolboxes. 
 
The individual will also own the tracking of digital sales fundamentals; Content, 
Assortment/Availability, and Search including the action plan and follow-up with the 
respective managers to close gaps / optimize our brands visibility. 
 
The role is full time, based in Stockholm and reports to the Head of Digital. 
 
Key Responsibilities: 

 Ownership of the digital content requirements and ensures optimal content is 
published on-time every month. 

 Concepts and develops content strategies including seasonal campaigns, key 
initiatives, product/brand launches, weekly promotions, mobile, and new content 
strategies. 

 Defines digital content standards and deploys across digital channels. 
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 Understands and ensures merchandising objectives are met with content 

deliverables. 
 Executes A/B testing strategies, discovering ways to grow sales, improving KPIs and 

analyzing results. 
 Responsible for the accuracy of content links and the QA prior to live. 
 Tracks digital sales fundamentals with systemic action plan and follow up. 
 Serve as the primary liaison between the Brand team and Digital team. 

 
Your Skills: 

 3-5 years digital content experience with proven KPI results. 
 Comprehensive knowledge of digital landscape and KPI’s, including site planning, 

merchandising, AB testing and QA best practices. 
 Strong analytical skills, with the ability to draw actionable conclusions from a wide 

variety of data points / KPI’s. 
 Strong communication skills, with the ability to listen to understand, and to translate 

the company/brand strategy to digital channels. 
 Understanding of web site information architecture, taxonomies and site mapping. 
 Experience in digital content production using Photoshop, Illustrator and InDesign. 
 Ability to work effectively within a fast paced and changing environment. 
 Flexibility to travel as required. 
 Attention to detail. 
 Organization skills - Ability to prioritize & juggle multiple projects at once. 
 Business-level proficiency in written English communication. 
 Affinity with Outdoor, Fashion and Luxury.  

 
 
To apply, send your CV and cover letter to info@klattermusen.se with the subject “ Digital 
Content Manager”. 


